Core Marketing
Trends for 2025

The marketing landscape is in a constant state of flux, and 2025 is
poised to usher in a new wave of trends that will redefine how
businesses connect with their audiences.

From the rise of artificial intelligence (Al) to the growing importance of
personalization, marketers will need to adapt their strategies to stay
ahead of the curve and capitalize on these emerging trends.

This report is created by the team at Who's Listening.
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Introduction

Evolving Landscape

The marketing landscape is constantly evolving, driven by changing consumer expectations, technological
advancements, and global trends. Consumers are demanding authenticity, privacy, and meaningful connections.

Actionable Insights

This report provides actionable insights for everyday business leaders, offering a broad view of key marketing trends.
Topics covered include social commerce, influencer resurgence, and the impacts of Al and immersive tech.

Strategic Decisions

An exclusive version of the report is available for clients seeking in-depth statistics and supporting sources, providing
granular data to guide strategic decisions.



Key Findings

Empowered Consumers Seek Authenticity

Modern consumers demand transparency, data privacy, and
genuine connections. Brands must embrace authenticity to build
trust and foster community.

Innovative Engagement Across Emerging Platforms

Social commerce, video, and immersive technologies like VR and
AR are reshaping consumer engagement. Brands need to adapt
quickly, meeting audiences where they interact most frequently and

meaningfully. Q

Balancing Automation with Personalization

While automation can streamline processes, it's the personal touch
that ultimately resonates with customers. Successful brands will
find the balance, using technology to enhance—not replace—

human connection.
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Advertising within Pay-
Wall Environments

Remember traditional TV? You paid for a license and still saw ads. Now,
platforms like Netflix and Amazon Prime are bringing back ad-
supported tiers.
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These subscribers are more likely to notice ads, so quality is paramount.
To break through, brands need to raise their game.

Think of it this way: your ad should be as polished as the content people
are paying for. Poor-quality ads will stand out in this new landscape.



Slowing Down the Pace

Value Over Volume

Consumers are becoming increasingly
overwhelmed by constant advertising.
Brands should prioritize crafting
messages that truly resonate with their
audience. Quality over quantity is
essential for success.

Emphasise Storytelling

By taking a slower, more thoughtful
approach to advertising, brands can
connect with their audience in a more
meaningful way. Utilize storytelling
techniques to create engaging
narratives that capture attention and
leave a lasting impression.
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Encourage Mindfulness

Promote a slower, more intentional
approach to consumption, aligning
your brand with this growing trend. It's
not enough to simply be seen; brands
need to be remembered for their
genuine value and impact.



Video is the New Standard

Video is no longer optional - it's essential for brands to stay relevant. No
matter your industry, tell your story through video. It doesn't have to be
flashy, just authentic.

Video consumption is booming, so make sure your content is
discoverable. Embrace platforms like Instagram Reels and YouTube to
get your message across. The world is watching - make sure they see
you!

Experiment with different video formats, from short clips to live streams,
to engage various audiences. Use SEO strategies to ensure your content
reaches a wider audience.

Create content that viewers want to share, amplifying your reach
through their networks.
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Consumers Taking Back
Ownership of Their Data

1. Be Transparent

Clearly explain what data you collect and why. This builds trust and
transparency.

2. Offer Value

Give customers compelling reasons to share their data, like
exclusive perks or valuable insights.

3. Respect Privacy

Empower customers to control their data preferences. This shows
your commitment to privacy and delivers a respectful experience.




All Eyes on China

China is no longer just a follower, it's a
leader in innovation. Savvy brands are
watching closely to see what's emerging in
the Chinese market. Whether it's electric
cars or tech gadgets, Chinese brands are
often setting the trends.

For those aiming for success in 2025,
understanding China's trends is crucial.
These arent fleeting fads; they're shaping
the future of entire industries. So, when
brainstorming your next big idea, consider
what's coming out of China—you might find
your inspiration therel!




Automation vs. Personal Touch
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Enhance, Don’t Replace Train Your Team

Use automation to streamline Empower your staff to excel alongside
processes, but don't lose sight of the automated tools. Train your team to
human element. Automation should use automation effectively, ensuring a

enhance the customer experience, not  smooth customer experience.
replace it.
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Solicit Feedback

Regularly ask customers about their

experience to refine your approach.
Customer feedback is crucial for
understanding their needs and
ensuring your strategy is effective.
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Loneliness

Despite being surrounded by technology and endless connection,
loneliness is a growing issue. People yearn for genuine human
connection, and brands can create spaces where they can find it

Instead of using gimmicks, focus on truly enriching your customers'
lives. Host events, start discussions, build online forums - create a sense
of community. In a world that can feel isolating, being a source of
connection sets your brand apart.

If creating a community isn't a good fit for your brand, find ways to
participate in existing ones. Partner with clubs, sponsor events,
collaborate with other brands. The possibilities are endless.



Social Commerce

Optimize User Experience

Social commerce platforms, like TikTok, are becoming vital for direct sales. The charm
of social commerce lies in its conversational feel, making it feel more like connecting
with friends than traditional shopping. Every positive purchase experience creates a
ripple effect, inspiring more customers to join in.

Leverage Influencers

If your marketing strategy still relies heavily on search engines, it's time to reconsider!
Embrace the immediacy of social commerce and cater to today's impulse buyers.
Streamline the buying process, and watch your sales skyrocket!

Encourage Reviews

Cultivate a culture of sharing and reviewing to foster trust and community around
your products. This will contribute to a strong brand identity and encourage more
customers to make purchases.
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Algorithm Resistance from Customers in Social

Media

Overcoming Algorithm
Fatigue

Customers are becoming increasingly
aware of how algorithms manipulate
their online experiences. They're
actively seeking ways to express their
individuality and build deeper
connections with brands.

Authenticity Over Algorithm

Instead of simply chasing trends,
brands should focus on their unique
voices and values. This authenticity will
resonate with customers and foster
genuine connections.

Engaging with Your Audience

Create content that resonates with your
audience's interests and actively listen
to their feedback. This will help you
stay relevant and engaging, building a
loyal following.



Everyone’s an Influencer

Authentic Voices

The term "influencer” is everywhere, but the market is now flooded
with voices. To stand out, brands need to find those hidden gems -
micro-influencers who genuinely connect with their target
audience.

Encourage Engagement

User-generated content is booming because it's real. Brands can
tap into this by encouraging customers to share their experiences
and opinions. But it's essential to execute these campaigns
thoughtfully. When done right, it creates genuine connections that
amplify your brand’'s message.

Measure Impact

Track the success of your influencer campaigns to understand their
ROl and adjust your strategies as needed.
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Non-Text Branding

In today's visual and audio-driven world, brands need to adapt. The rise
of smart speakers and visual search means consumers are interacting
with brands in new ways. Think beyond words on a page and leverage
images and voice to engage your audience.

Explore how customers can interact with your brand through visual
storytelling or voice commands. The more intuitive and seamless the
experience, the more likely they'll connect with your brand. It's a fun and
creative challenge for marketers!

Invest in Visual Utilise Voice

Content Technology

Create stunning visuals that Explore ways to integrate
tell your story and engage voice interactions, making it
your audience effectively. easier for customers to

connect with your brand.

Stay Innovative

Keep up with emerging technologies to continuously improve how
customers interact with your brand.



Virtual Reality and Augmented Reality

VR and AR may seem like futuristic concepts, but the
market is rapidly expanding, opening up exciting
possibilities for brands. With the release of more affordable
VR headsets from companies like Meta and Apple's
growing infrastructure, brands are now venturing into the
virtual realm.

Instead of simply offering virtual try-on options, consider
creating immersive experiences that engage customers in
unique ways. The time is right for brands to experiment and
discover their niche in this emerging space. As early
adopters, brands can gain a significant advantage, so don't
miss out on the opportunity to lead the way!
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Conclusion

Authenticity, Innovation, and Empowerment

The marketing trends of 2025 are centered around authenticity,
innovation, and customer empowerment. Brands need to engage
audiences in deeper and more meaningful ways.

Navigating the Trends

Succeeding in this landscape requires more than just knowledge of
social commerce and data privacy; it demands a well-defined
execution strategy.

Partnering for Success

Our team of marketing experts is here to help you bring these
insights to life. We can create tailored content strategies and
integrate cutting-edge technology into your campaigns.




Marketing has become increasingly challenging, with fierce competition
and heightened consumer expectations. Consumers demand both high-
quality production and genuine, authentic content.

Navigating this delicate balance can be difficult. We understand the
challenges you face.

Ready to connect?

hello@whoslistening.co.uk
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